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OBJECTIVE AND SCOPE:

	 Determine specifications according to general ad sizes

 to streamline production process and focus brand representation.

THE HOW:

 Create guidelines for all adjustable elements that can

 be carried across all ads and relate to specific dimensions:

 

 • Logo

 • Border/Border detail

 • Color usage

 • Headline

 • Sub–heading

 • Imagery

 • Overlays

 • Call to action (CTA)

 • Dot whack

 • Caret
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*actual size: 180x150 *proportionate: 468x60/728x90*proportionate: 160x600

Banner Dimensions

• Ads contain elements that should be treated

   similarly in every situation (QVC logo,

   border, headline, subhead, CTA and dot whack)

• Sizes are broken down into three categories relating to pixel dimensions:

 Square: 120x90, 180x150, 300x250

 Vertical: 120x600, 160x600, 300x600

 Horizontal: 468x60, 728x90, 300x100
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Storefront Colors & Elements

• Use storefront palette, colors and elements 

• Do not use individual brand decks and colors

• Do use brand logos

• Do use event decks. logos and colors

• 1 violator per email

• 20 characters max

• Prominent location; close proximity to what it refers to

• Do not tilt or rotate violators

• Do not add drop shadows

• Use tik element sparingly - 1 instance / email

Storefront color
or white vellum

No drop shadow
no tilt

Under
$30 Colors

5

Exclusive to QVC

1 Day Left

FREE S&H

Low
Event
Prices

Tonight
ENDS

EVENT PRICES

Sample Violators

All Text (unless storefront color)

RBG 50/50/50

Email Template Style Guide

Hex#: E46765

RGB: 228.103.101

CMYK: 6.74.55.0

Hex#: 62524E

RGB: 98.82.78

CMYK: 55.60.59.33

Hex#: 64332B

RGB: 100.51 .42

CMYK: 39.77.75.48

Hex#: FFD637

RGB: 254.213.56

CMYK: 1 .14.88.0

Hex#: F58024

RGB: 245.128.37

CMYK: 0.61 .97.0

Hex#: AA6A82

RGB: 169.105.129

CMYK: 34.67.33.3

Hex#: 284664

RGB: 41 .70.99

CMYK: 90.71 .39.26

• Use storefront palette, colors and elements

• Use QVC event deck colors when applicable 

• Use external brand logos when applicable

• 1 dot whack per banner

• 16 characters max

• Do not tilt or rotate violators

• Two color maximum for all ads

• Border & detail same color

  (logo & border can be different colors)

• Border weight remains between 3–6.25pts

• Detail size is visually similar to “QVC”

   lettering and vertically aligned in the middle

• Detail and logo minimum padding of 3px

• No overlay elements should interfere with logo, border or detail

 *this includes CTA and dot whack

Sample Dot Whack & Element Relationships

Q2 Q Logos

Dot

Whack!CALL TO ACTION

Elements & Relationships
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CTA Notes

•  CTA follows head/sub in  

logical reading order with  

rare exceptions as dictated  

by messaging or strategy

•  If CTA in color box; height is  

25 pixels; equal visual spacing  

at left/right (example)

Fonts
Sentinel  may be used for lockups and headl ines.
Love Potion may only be used for lockups and copy that reads as a 
handwritten comment.
Gotham Narrow may be used for headl ines,  subheads,  short  descript ions 
and general  body copy.

Graphic Elements:  Fo n t s  &  S e c o n d a r y  E l e m e n t s

Design Review Projects/2014/Storefront Decks/Q2 2014/Assets/Fonts & Elements

Let’s discover today.
something special

^

Seconday Elements
Rule & Arrow may be used in any storefront color.  May be used vert ical ly 
or  horizontal ly.  Arrow can move anywhere along the rule.
May only use these Love Potion ornaments to accent typography and 
imagery.

Sentinel (all weights and styles)

A B C D E FG H I J K L M N O P Q R S T U V W XY Z
a b c d e f g h i j k l m n o p q r s t u vw x y z
0 1 2 3 4 5 6 7 8 9

Love Potion (a� weights)

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9

Gotham (all weights)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

a n E I \ k
 b p j q J i
 o+ ”,.;:

w x y z 
t _

Standard Copy

• Includes Nav, Body, Tune In

• Gotham Book, 12 pt / 18

• Gotham Book Italic 12 pt, as needed

• Gotham Medium and Medium italic 

   for bolded keywords and show titles

Overline

•	20-25	characters	

•	Used	sparingly	

•	If	used,	no	subhead

Headline (OR logo)

•	35	characters	max	

•	Initial	caps	

•		Gotham	Light	or		

Sentinel	Light/Light	Italic	

Subhead

•	65	characters	max	

•	Sentence	case	

•	Gotham	Medium	

•	If	subhead,	no	overline

CTA

•	Follows	headline/sub		

•	All	caps	

•	No	underline	

•	Gotham	Medium	11.5	pt.	with	8	pt	carrot	

•	Short	CTA	can	be	in	color	box	

•		If	in	colorblock	-	do not	round	corners,	

add	rule	or	shadows

• Use storefront fonts

• Do not use individual brand fonts

• Do use event decks fonts

New Looks 
for Summer

Get up-close with just-in 
shoes, bags & fashions

SHOP NOW u

GRAB HOLD OF THE LATEST u

SHOP NEW PRINTS & DESIGNS u

New from

Hero area copy: copy & design guidelines 
Only 3 elements from below used

Sunny Style

Fonts
Sentinel  may be used for lockups and headl ines.
Love Potion may only be used for lockups and copy that reads as a 
handwritten comment.
Gotham Narrow may be used for headl ines,  subheads,  short  descript ions 
and general  body copy.

Graphic Elements:  Fo n t s  &  S e c o n d a r y  E l e m e n t s

Design Review Projects/2014/Storefront Decks/Q2 2014/Assets/Fonts & Elements

Let’s discover today.
something special

^

Seconday Elements
Rule & Arrow may be used in any storefront color.  May be used vert ical ly 
or  horizontal ly.  Arrow can move anywhere along the rule.
May only use these Love Potion ornaments to accent typography and 
imagery.

Sentinel (all weights and styles)

A B C D E FG H I J K L M N O P Q R S T U V W XY Z
a b c d e f g h i j k l m n o p q r s t u vw x y z
0 1 2 3 4 5 6 7 8 9

Love Potion (a� weights)

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9

Gotham (all weights)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

a n E I \ k
 b p j q J i
 o+ ”,.;:

w x y z 
t _

Subhead Copy

• Long version max of 35 characters

• Short version max of 20 characters

• Gotham point sizes/leading:

 15/18

 11.5/14.5

 9.75/12.5

 8.75/11.5

Headline with/without External Brand Logo

• Max of 20 characters

Headline

•  Sentinel (Gotham when applicable)	

Subhead

• Sentence case 

• Gotham Light/Book

CTA

• All caps 

• Gotham Medium with caret 

•  CTA located in color box 

CTA Notes

•  CTA located at the end of  

banner messaging and art 

•  Character max is 16 

not including caret 

•  Color box has equal visual

   spacing at left/right	

• Use storefront fonts only

• Use QVC event deck colors when applicable

• Use external brand logos when applicable

CALL TO ACTION

Introducing

Easy
Holiday Returns
Enjoy returns on gifts thru 12/23

Fonts & Usage
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• Ads above 240px include overlay dot whack

• Ads under 200px exclude CTA and dot whack

Overlay sub–

headings, short

• Full–bleed deck imagery

• Full–frame logo and headings

• 3pt border

• Centered logo/headings

• Full–bleed imagery with overlay headings

• Utilizes short copy and caret

 *no CTA or dot whack

• 3pt border; overlay max height of 50%

• Image is less than 50% of ad width

• 4pt border

• CTA left aligned; Dot whack as overlay element

• Storefront and 001 images should have a right–sided

   subject/product with room for copy and logo on left

Square Banners

180x150 120x90 300x250

FULL–Overlay
Headings

Q2 Q Logos

Overlay
Headings

Q2 Q Logos

subject/product

focal	point

Q2 Q Logos

Sub–headings,

left aligned,

Gotham light

Headings
Left Aligned

Dot

Whack!

Banner Templates: Square

CALL TO ACTION

Q2 Q Logos
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160x600: 4pt border 120x600: 3pt border 300x600: 6.25pt border

• Ads include side and bottom bleeds

 *If under 160px bottom bleed is not utilized

• All images reach 50% of ad height

• Ads under 160px contain sub–headings at bottom

   with QVC deck background when applicable

CTA

Sub–headings

Headings
Left
Aligned,
fill top
space

Q2 Q Logos

CTA

Headings
Left
Aligned,
fill top
space

Q2 Q Logos

CTA

Q2 Q Logos

Dot
Whack!

Sub–headings,

left aligned, Gotham

Headings
Left Aligned

Banner Templates: Vertical

Vertical Banners
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• Headlines should be left aligned and images should take up 25–50% of space

• Overlay elements may be applied once in each add

• Ads include top, bottom and right–sided image bleeds

Horizontal Banners
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Q2 Q Logos

• Elements vertically aligned middle

• Even spacing between all elements

• 3pt border

• Right–sided image bleed

• Image is 25–50% of ad width

• 4pt border

• Overlay dot whack

468x60/728x90

300x100/600x400

Sub–headings,

left aligned, Gotham

Headings
Left Aligned

Dot
Whack!

CTA

CTA

Q2 Q Logos

Sub–headings, left aligned, Gotham light

Headings Left Aligned

Banner Templates: Horizontal
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